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“When U.K. based Virgin wanted to extend its powerful brand name into 
the North American market, the company joined forces with the giant 
retailer Target, which was looking for a way to draw a demographically 
younger breed of customers into its stores.” 



“Virgin turned to ECCO Design, New York, to design the products, 
which would be sold under the name Virgin Pulse.  The time frame for 
the project was tight.  The plan demanded that 15 different products be 
simultaneously developed, and go from the concept developed in the 
boardroom to Target’s shelves within 12 months.” 
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